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Stellantis anuncia Resultados Líquidos e Entregas do Primeiro Trimestre de 2025 

• Receitas líquidas de 35,8 mil milhões de euros, 14% abaixo das do Primeiro Trimestre de 2024, principalmente devido 
a volumes de entregas mais baixos, bem como à evolução desfavorável do mix e dos preços  

• Entregas consolidadas(1) de 1.217.000 unidades, uma diminuição de 9%, refletindo menores volumes de produção na 
América do Norte, consequência das férias prolongadas em janeiro, dos impactos da transição de produtos e de 
volumes mais reduzidos de Veículos Comerciais Ligeiros na região da Europa Alargada 

• Stock total de veículos novos de 1.210.000 unidades (stock da empresa de 333 mil unidades) a 31 de março de 2025, 
em linha com 31 de dezembro de 2024 

• As ações de recuperação comercial no Primeiro Trimestre de 2025 incluíram o lançamento de três produtos 
totalmente novos e de várias atualizações de modelos, contribuindo para o aumento da quota de mercado na região 
da UE30 (30 países) em comparação com o Quarto Trimestre de 2024 e para a melhoria dos volumes de encomendas 
no retalho nos EUA 

• A empresa está a suspender as suas diretrizes financeiras para 2025 devido às incertezas relacionadas com as tarifas  

• A empresa está altamente envolvida com os decisores políticos em matéria de políticas tarifárias, enquanto toma 
medidas para reduzir os seus impactos 

• O dividendo ordinário de 0,68 euros por ação foi aprovado na AGM e será distribuído a 5 de maio de 2025 

• O processo de nomeação do novo Chief Executive Officer permanente está bem encaminhado e será concluído no 
primeiro semestre de 2025 

 
"Embora os resultados financeiros do Primeiro Trimestre de 
2025 tenham ficado abaixo dos níveis do ano anterior, outros 
indicadores principais refletem os primeiros progressos iniciais 
dos nossos esforços de recuperação comercial. A América do 
Norte está numa fase muito inicial, com uma melhoria nas 
encomendas no retalho, enquanto observamos uma melhoria 
sequencial na quota de mercado na UE30. Ao mesmo tempo, a 
empresa está a beneficiar da sua presença geográfica 
diversificada, uma vez que as nossas regiões do 'Terceiro 
Motor'(2) registaram no primeiro trimestre de 2025 um 
crescimento agregado positivo em relação ao ano anterior."                                                    
Doug Ostermann, CFO  

 Fiat Grande Panda Hybrid 
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RESULTADOS DAS OPERAÇÕES CONTINUADAS  
SUSPENSÃO DAS DIRETRIZES  

PARA O ANO DE 2025  

 
Devido à evolução das políticas tarifárias, 

bem como à dificuldade em prever 
possíveis impactos nos volumes de 

mercado e no panorama competitivo.  
  

  
T1 2025  

T1 2024  
Variação  

   

Entregas combinadas 
(milhares de unidades)  1.233  1.371  (10)%  

Entregas consolidadas  
(milhares de unidades)  1.217  1.335  (9)%  

Receitas Líquidas  
(mil milhões de euros)  35,8  41,7  (14)%  

____________________________________________________________________________________________________________________ 
Os dados não foram objeto de auditoria. Deverá consultar-se a secção "Safe Harbor Statement" integrada neste documento.. 

 

AMSTERDÃO, 30 de abril de 2025 – A Stellantis N.V. anunciou hoje os seus Resultados Financeiros e de Entregas referentes ao Primeiro 
Trimestre de 2025, registando receitas líquidas de 35,8 mil milhões de euros, uma diminuição de 14% em comparação com igual 
período de 2024. Este declínio deveu-se, principalmente, à redução dos volumes, a uma repartição regional adversa e à normalização 
dos preços. Nos três meses findos a 31 de março de 2025, as entregas consolidadas foram de 1.217.000 unidades, uma redução de 
9% em relação ao mesmo período de 2024. A redução nas entregas deveu-se, principalmente, à menor produção na América do 
Norte, resultante das férias prolongadas em janeiro, bem como aos impactos das transições para novos produtos e à diminuição dos 
volumes de Veículos Comerciais Ligeiros na região da Europa Alargada.    

Atualização sobre ações de recuperação comercial 

• A empresa lançou, ao longo do Primeiro Trimestre de 2025, três produtos totalmente novos: o novo Fiat Grande Panda, o Opel/Vauxhall 
Frontera e o Citroën C3 Aircross. Também se iniciou a comercialização dos renovados Opel/Vauxhall Mokka, Ram 2500 HD e Ram 
3500 HD. 

• A quota de mercado na região UE30 (30 países) de 17,3% no Primeiro Trimestre de 2025 cresceu 1,9 pontos percentuais em comparação com o 
Quarto Trimestre de 2024, beneficiando do aumento contínuo da produção e da disponibilidade dos modelos Citroën C3/ëC3, 
Peugeot 5008 e Opel/Vauxhall Grandland, lançados no final de 2024. A introdução do Citroën C3 Aircross, Opel/Vauxhall Frontera 
e Fiat Grande Panda durante o Primeiro Trimestre de 2025 oferece oportunidades para aumentar as vendas de veículos do 
segmento B nos próximos trimestres. Complementarmente, no Primeiro Trimestre de 2025, a Stellantis tornou-se líder no 
segmento híbrido e recuperou a segunda posição no mercado de Veículos Elétricos a Bateria (BEV), com quotas de mercado de 
15,5% e 13,0%, respetivamente. 

• Nos EUA registou-se uma estabilização da quota de retalho, com um aumento superior a 10% nas vendas do Jeep® Grand Cherokee e Compass, 
bem como do Ram 1500 e 2500, face a igual período do ano anterior. Espera-se uma evolução adicional com a disponibilidade alargada de 
níveis de acabamento específicos para os camiões ligeiros, o lançamento bem-sucedido de comerciais pesados renovados e 
esforços reforçados de vendas e marketing. No mês de março de 2025, as novas encomendas de retalho aumentaram 82% em 
comparação com março de 2024, atingindo o seu nível mensal mais elevado desde junho de 2023. 

• Dinâmica contínua de fortes resultados do Terceiro Motor(2). Na América do Sul, a Empresa manteve sua posição de liderança, com uma 
quota de mercado de 23,8%, um aumento de 1,5 pontos percentuais em relação ao Quarto Trimestre de 2024, devido à melhoria 
no desempenho das marcas da Stellantis no Brasil, Chile e, em especial, na Argentina, onde o mercado está em recuperação, após 
a flexibilização das restrições às importações. A região do Médio Oriente e África, embora enfrente restrições às importações em 
alguns países, a Empresa continua a concentrar-se nos seus esforços de localização, que deverão permitir melhorar os volumes 
em vários mercados a médio prazo.   

Resposta às medidas tarifárias para proteger a Empresa 

• Proteger a Empresa enquanto se envolve extensivamente com os governos relevantes para facilitar a implementação e evolução 
informadas das políticas. Ao mesmo tempo, a administração está a tomar medidas para ajustar os planos de produção e identificar 
oportunidades para melhorar os fornecimentos. 
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Inovações para impulsionar a Empresa 

• A introdução do STLA AutoDrive 1.0, o sistema de condução automatizada exclusivo da Stellantis, oferece funcionalidade mãos livres e 
olhos fora da estrada (SAE Nível 3). O AutoDrive suporta a condução automatizada a velocidades até 60 km/h, sendo um 
componente crucial da estratégia tecnológica da Stellantis, juntamente com o STLA Brain e o STLA SmartCockpit, promovendo a 
inteligência dos veículos, a automatização e a experiência do utilizador. 

• A Stellantis e a Mistral AI reforçaram a sua parceria estratégica para melhorar o desenvolvimento e fabrico de veículos e a 
experiência dos clientes a bordo, incluindo o desenvolvimento de um assistente dentro do veículo com Inteligência Artificial que 
permita aos condutores interagir com os seus veículos com recurso a linguagem natural. 

 
AGENDA DE EVENTOS:  

Resultados do Primeiro Semestre de 2025 – 24 de julho de 2025; Resultados do Terceiro Trimestre de 2025 – 30 de outubro de 2025 

Hoje, dia 30 de abril de 2025, às 13h00 CEST (12h00 em Portugal Continental), realizar-se-á um live webcast e uma conference call 
para apresentar os Resultados Financeiros e de Entregas da Stellantis no Primeiro Trimestre de 2025. A publicação dessa apresentação 
foi feita às 08h00 CEST (07h00 em Portugal Continental). O webcast e a gravação estarão disponíveis na secção “Investors” do site 
corporativo da Stellantis (www.stellantis.com).  

 
Sobre a Stellantis 

Stellantis N.V. (NYSE: STLA/ Euronext Milan: STLAM/ Euronext Paris: STLAP) é um dos principais fabricantes mundiais de 
automóveis, cuja missão é proporcionar aos seus clientes a liberdade de escolha do seu meio de mobilidade, adotar as 
tecnologias mais recentes e criar valor para todas as partes interessadas. O seu portefólio único de marcas icónicas e 
inovadoras inclui Abarth, Alfa Romeo, Chrysler, Citroën, Dodge, DS Automobiles, FIAT, Jeep®, Lancia, Maserati, Opel, Peugeot, 
Ram, Vauxhall, Free2move e Leasys. Para mais informações, visite www.stellantis.com.  

https://www.stellantis.com/
http://www.stellantis.com/
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SEGMENT PERFORMANCE 

NORTH AMERICA   

 Q1 2025  Q1 2024  Change  • Shipments down 20%, reflecting lower Jan production, a consequence of 
extended holiday downtime, initial ramp up of updated 2025 Ram HD trucks and 
continued gaps from discontinued models 

• Net revenues down 25%, primarily due to lower volumes and mix, as well as 
negative net pricing from increased incentives 

Shipments (000s) 325  407  (82)  

Net revenues (€ million) 14,416  19,291  (4,875)  

 

ENLARGED EUROPE   

 Q1 2025  Q1 
2024 

 Change  • Shipments down 8%, mostly due to transition gaps in certain A and B-segment 
vehicles replacing prior-generation products discontinued at the end of H1 2024, 
as well as a decline in LCV volumes 

• Net revenues down 3%, due to lower shipment volumes and increased incentives, 
partially offset by positive nameplate and energy mix impacts 

Shipments (000s) 567  615  (48)  

Net revenues (€ million) 13,565  14,051  (486)  

 

MIDDLE EAST & AFRICA   

 Q1 2025  Q1 2024  Change  • Consolidated shipments down 15%, mostly driven by the impact of import 
restrictions in some countries 

• Net revenues down 15%, due to lower volumes and translation effects mainly 
related to the Turkish Lira, partially offset by positive pricing and market mix 
impacts 

Combined shipments 
(000s)(1) 

116  154  (38)  
Consolidated shipments 

(000s)(1) 
100  118  (18)  

Net revenues (€ million) 2,280  2,687  (407)  

 

SOUTH AMERICA   

 Q1 2025  Q1 2024  Change  • Shipments up 19%, maintained >23% market share in South America while 
benefiting from higher industry volumes, especially in Brazil and Argentina 

• Net revenues up 6%, primarily due to increased volumes and positive mix, 
partially offset by negative translation effects from Brazilian Real and Argentine 
Peso 

Shipments (000s) 211  177  +34  

Net revenues (€ million) 3,678  3,466  +212  

  

CHINA AND INDIA & ASIA PACIFIC  

 Q1 2025  Q1 2024  Change  • Consolidated shipments down 20%, driven by continued pressure in the region and 
an increased focus on reducing current inventory stock levels in China 

• Net revenues down 15%, due to lower shipment volumes, partially offset by 
higher market mix in Australia, New Zealand and South Korea. 

 

Combined shipments 
(000s)(1) 

12  15  (3)  

Consolidated shipments 

(000s)(1) 
12  15  (3)  

Net revenues (€ million) 447  525  (78)  

 

MASERATI   

 Q1 2025  Q1 2024  Change  • Shipments down 48%, mainly due to reduced demand as well as significantly 
reduced product portfolio 

• Net revenues down 50%, primarily due to lower volumes as well as pricing 
actions to help reduce and reposition North America inventory 

Shipments (000s) 1.7  3.3  (1.6)  

Net revenues (€ million) 157  313  (156)  
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Reconciliations 
Net revenues from external customers to Net revenues 

 

                 

2025 (€ million)  
NORTH 

AMERICA  
ENLARGED 

EUROPE  

MIDDLE 
EAST & 
AFRICA  

SOUTH 
AMERICA  

CHINA AND 
INDIA & 

ASIA PACIFIC  MASERATI  OTHER(*)  STELLANTIS 

Net revenues from external 
customers  

 14,416

   

 13,522

    2,274    3,667    446    157    1,331    35,813  

Net revenues from transactions 
with other segments   —    43    6    11    1    —   

 (61)

   
 —  

Net revenues   14,416    13,565    2,280    3,678    447    157    1,270    35,813  
_____________________________________________________________________________________________________
______________ 
(*) Other activities, unallocated items and eliminations 

 

 

                 

2024 (€ million)  
NORTH 

AMERICA  
ENLARGED 

EUROPE  

MIDDLE 
EAST & 
AFRICA  

SOUTH 
AMERICA  

CHINA AND 
INDIA & 

ASIA 
PACIFIC  MASERATI  OTHER(*)  STELLANTIS 

Net revenues from external 
customers  

 19,290

   

 13,985

    2,687    3,476    524    312    1,423    41,697  

Net revenues from transactions 
with other segments   1    66    —   

 (10)

  
  1    1   

 (59)

  
  —  

Net revenues   19,291    14,051    2,687    3,466    525    313    1,364    41,697  
_____________________________________________________________________________________________________
______________ 
(*) Other activities, unallocated items and eliminations 
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NOTES 

(1) Combined shipments include shipments by the Company's consolidated subsidiaries and unconsolidated joint 
ventures, whereas Consolidated shipments only include shipments by the Company's consolidated subsidiaries. This 
includes the vehicles produced by our joint ventures and associates (including Leapmotor) which are distributed by 
our consolidated subsidiaries. In addition to the volumes included in consolidated shipments, combined shipments 
also includes the vehicles distributed by our joint ventures (such as Tofas). Figures by segments may not add up due 
to rounding. 
(2) Refers to the aggregation of the South America, Middle East & Africa and China and India & Asia Pacific segments 
for presentation purposes only. 
 
Rankings, market share and other industry information are derived from third-party industry sources (e.g. Agence 
Nationale des Titres Sécurisés (ANTS), Associação Nacional dos Fabricantes de Veículos Automotores (ANFAVEA), 
Ministry of Infrastructure and Sustainable Mobility (MIMS), S&P Global, Ward’s Automotive) and internal information 
unless otherwise stated. 
 
For purposes of this document, and unless otherwise stated industry and market share information are for 
passenger cars (PC) plus light commercial vehicles (LCV), except as noted below:  

• Enlarged Europe excludes Russia and Belarus. From 2025, this includes Israel and Palestine (prior periods 
have not been restated);  

• Middle East & Africa excludes Iran, Sudan and Syria. From 2025, this excludes Israel and Palestine (prior 
periods have not been restated); 

• South America excludes Cuba; 
• India & Asia Pacific reflects aggregate for major markets where Stellantis competes (Japan (PC), India (PC), 

South Korea (PC + Pickups), Australia, New Zealand and South East Asia); 
• China represents PC only and includes licensed sales from DPCA; and 
• Maserati reflects aggregate for 17 major markets where Maserati competes and is derived from S&P Global 

data, Maserati competitive segment and internal information. 
 
Prior period figures have been updated to reflect current information provided by third-party industry sources.  
 
EU30 = EU 27 (excluding Malta), Iceland, Norway, Switzerland and UK. 
 
Low emission vehicles (LEV) = battery electric (BEV), plug-in hybrid (PHEV), range-extender electric vehicle (REEV) 
and fuel cell electric (FCEV) vehicles. 
 
All Stellantis reported BEV and LEV sales include Citroën Ami, Opel Rocks-e and Fiat Topolino; in countries where 
these vehicles are classified as quadricycles, they are excluded from Stellantis reported combined sales, industry 
sales and market share figures. 
 
Adjusted operating income/(loss) excludes from Net profit/(loss) from continuing operations adjustments comprising 
restructuring and other termination costs, impairments, asset write-offs, disposals of investments and unusual 
operating income/(expense) that are considered rare or discrete events and are infrequent in nature, as inclusion of 
such items is not considered to be indicative of the Company's ongoing operating performance, and also excludes 
Net financial expenses/(income) and Tax expense/(benefit). 
Unusual operating income/(expense) are impacts from strategic decisions, as well as events considered rare or 
discrete and infrequent in nature, as inclusion of such items is not considered to be indicative of the Company's 
ongoing operating performance. Unusual operating income/(expense) includes, but may not be limited to: impacts 
from strategic decisions to rationalize Stellantis' core operations; facility-related costs stemming from Stellantis' plans 
to match production capacity and cost structure to market demand, and convergence and integration costs directly 
related to significant acquisitions or mergers. 
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Adjusted operating income/(loss) margin is calculated as Adjusted operating income/(loss) divided by Net revenues. 
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SAFE HARBOR STATEMENT 

This document, in particular references to “FY 2025 Guidance”, contains forward looking statements. Statements regarding future 
financial performance and the Company’s expectations as to the achievement of certain targeted metrics, including revenues, 
industrial free cash flows, vehicle shipments, capital investments, research and development costs and other expenses at any future 
date or for any future period are forward-looking statements. These statements may include terms such as “may”, “will”, “expect”, 
“could”, “should”, “intend”, “estimate”, “anticipate”, “believe”, “remain”, “on track”, “design”, “target”, “objective”, “goal”, “forecast”, 
“projection”, “outlook”, “prospects”, “plan”, or similar terms. Forward-looking statements are not guarantees of future performance. 
Rather, they are based on the Company’s current state of knowledge, future expectations and projections about future events and 
are by their nature, subject to inherent risks and uncertainties. They relate to events and depend on circumstances that may or may 
not occur or exist in the future and, as such, undue reliance should not be placed on them. 
  
Actual results may differ materially from those expressed in forward-looking statements as a result of a variety of factors, including: 
the Company’s ability to launch new products successfully and to maintain vehicle shipment volumes; the Company’s ability to 
attract and retain experienced management and employees; changes in trade policy, the imposition of global and regional tariffs or 
tariffs targeted to the automotive industry; changes in the global financial markets, general economic environment and changes in 
demand for automotive products, which is subject to cyclicality; the Company’s ability to successfully manage the industry-wide 
transition from internal combustion engines to full electrification and accurately predict the market demand for electrified vehicles; 
the Company’s ability to offer innovative, attractive products and to develop, manufacture and sell vehicles with advanced features 
including enhanced electrification, connectivity and autonomous-driving characteristics; the Company’s ability to produce or 
procure electric batteries with competitive performance, cost and at required volumes; the Company’s ability to successfully launch 
new businesses and integrate acquisitions; a significant malfunction, disruption or security breach compromising information 
technology systems or the electronic control systems contained in the Company’s vehicles; exchange rate fluctuations, interest rate 
changes, credit risk and other market risks; increases in costs, disruptions of supply or shortages of raw materials, parts, 
components and systems used in the Company’s vehicles; changes in local economic and political conditions; the enactment of tax 
reforms or other changes in tax laws and regulations; the level of governmental economic incentives available to support the 
adoption of battery electric vehicles; the impact of increasingly stringent regulations regarding fuel efficiency and greenhouse gas 
and tailpipe emissions; various types of claims, lawsuits, governmental investigations and other contingencies, including product 
liability and warranty claims and environmental claims, investigations and lawsuits; material operating expenditures in relation to 
compliance with environmental, health and safety regulations; the level of competition in the automotive industry, which may 
increase due to consolidation and new entrants; exposure to shortfalls in the funding of the Company’s defined benefit pension 
plans; the Company’s ability to provide or arrange for access to adequate financing for dealers and retail customers and associated 
risks related to the operations of financial services companies; the Company’s ability to access funding to execute its business plan; 
the Company’s ability to realize anticipated benefits from joint venture arrangements; disruptions arising from political, social and 
economic instability; risks associated with the Company’s relationships with employees, dealers and suppliers; the Company’s ability 
to maintain effective internal controls over financial reporting; developments in labor and industrial relations and developments in 
applicable labor laws; earthquakes or other disasters; and other risks and uncertainties. 
 
Any forward-looking statements contained in this document speak only as of the date of this document and the Company disclaims 
any obligation to update or revise publicly forward-looking statements. Further information concerning the Company and its 
businesses, including factors that could materially affect the Company’s financial results, is included in the Company’s reports and 
filings with the U.S. Securities and Exchange Commission and AFM. 


