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SAFE HARBOR STATEMENT

This presentation contains forward-looking statements. In particular, statements 
ǎŖůīǎŎżƝůηŮǪǢǪǎŖηŮżƝīƝŇżīƒηǋŖǎŮƨǎƛīƝŇŖηīƝŎηǢŷŖη:ƨƛǋīƝȈΥǖηŖȇǋŖŇǢīǢżƨƝǖηīǖηǢƨηǢŷŖη
achievement of certain targeted metrics, including revenues, industrial free cash flows, 
vehicle shipments, capital investments, research and development costs and other 
expenses at any future date or for any future period are forward-looking statements. 
öŷŖǖŖηǖǢīǢŖƛŖƝǢǖηƛīȈηżƝŇƒǪŎŖηǢŖǎƛǖηǖǪŇŷηīǖηΡƛīȈΣͫηΡȂżƒƒΣͫηΡŖȇǋŖŇǢΣͫηΡŇƨǪƒŎΣͫηΡǖŷƨǪƒŎΣͫη
ΡżƝǢŖƝŎΣͫηΡŖǖǢżƛīǢŖΣͫηΡīƝǢżŇżǋīǢŖΣͫηΡņŖƒżŖȁŖΣͫηΡǎŖƛīżƝΣͫηΡƨƝηǢǎīŇƏΣͫηΡŎŖǖżůƝΣͫηΡǢīǎůŖǢΣͫη
ΡƨņƌŖŇǢżȁŖΣͫηΡůƨīƒΣͫηΡŮƨǎŖŇīǖǢΣͫηΡǋǎƨƌŖŇǢżƨƝΣͫηΡƨǪǢƒƨƨƏΣͫηΡǋǎƨǖǋŖŇǢǖΣͫηΡǋƒīƝΣͫηƨǎηǖżƛżƒīǎη
terms. Forward-looking statements are not guarantees of future performance. Rather, 
ǢŷŖȈηīǎŖηņīǖŖŎηƨƝηǢŷŖη:ƨƛǋīƝȈΥǖηŇǪǎǎŖƝǢηǖǢīǢŖηƨŮηƏƝƨȂƒŖŎůŖͫηŮǪǢǪǎŖηŖȇǋŖŇǢīǢżƨƝǖηīƝŎη
projections about future events and are by their nature, subject to inherent risks and 
uncertainties. They relate to events and depend on circumstances that may or may not 
occur or exist in the future and, as such, undue reliance should not be placed on them.

Actual results may differ materially from those expressed in forward-looking 
statements as a result of a variety of factors, including: the continued impact of unfilled 
ǖŖƛżŇƨƝŎǪŇǢƨǎηƨǎŎŖǎǖͭηǢŷŖη:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηǎŖīƒżȒŖηǢŷŖηīƝǢżŇżǋīǢŖŎηņŖƝŖŮżǢǖηƨŮηǢŷŖη
merger; the continued impact of the COVID-̙̑ηǋīƝŎŖƛżŇͭηǢŷŖη:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨη
launch new products successfully and to maintain vehicle shipment volumes; the 
:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηǖǪŇŇŖǖǖŮǪƒƒȈηƛīƝīůŖηǢŷŖηżƝŎǪǖǢǎȈ-wide transition from internal 
combustion engines to full electrification; changes in the global financial markets, 
general economic environment and changes in demand for automotive products, which 
is subject to cyclicality; changes in local economic and political conditions; changes in 
trade policy, the imposition of global and regional tariffs or tariffs targeted to the 
automotive industry, the enactment of tax reforms or other changes in tax laws and 
ǎŖůǪƒīǢżƨƝǖͭηǢŷŖη:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηǋǎƨŎǪŇŖηƨǎηǋǎƨŇǪǎŖηŖƒŖŇǢǎżŇηņīǢǢŖǎżŖǖηȂżǢŷη
ŇƨƛǋŖǢżǢżȁŖηǋŖǎŮƨǎƛīƝŇŖͫηŇƨǖǢηīƝŎηīǢηǎŖǍǪżǎŖŎηȁƨƒǪƛŖǖͭηǢŷŖη:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηƨŮŮŖǎη
innovative, attractive products 
and to develop, manufacture and sell vehicles with advanced features including 

enhanced electrification, connectivity and autonomous driving characteristics; various 
types of claims, lawsuits, governmental investigations and other contingencies, 
including product liability and warranty claims and environmental claims, investigations 
and lawsuits; material operating expenditures in relation to compliance with 
environmental, health and safety regulations; the level of competition in the automotive 
industry, which may increase due to consolidation; exposure to shortfalls in the funding 
ƨŮηǢŷŖη:ƨƛǋīƝȈΥǖηŎŖŮżƝŖŎηņŖƝŖŮżǢηǋŖƝǖżƨƝηǋƒīƝǖͭηǢŷŖη:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηǋǎƨȁżŎŖηƨǎη
arrange for access to adequate financing for dealers and retail customers and associated 
risks related to the establishment and operations of financial services companies; the 
:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηīŇŇŖǖǖηŮǪƝŎżƝůηǢƨηŖȇŖŇǪǢŖηżǢǖηņǪǖżƝŖǖǖηǋƒīƝǖͭηīηǖżůƝżŮżŇīƝǢη
malfunction, disruption or security breach compromising information technology 
ǖȈǖǢŖƛǖηƨǎηǢŷŖηŖƒŖŇǢǎƨƝżŇηŇƨƝǢǎƨƒηǖȈǖǢŖƛǖηŇƨƝǢīżƝŖŎηżƝηǢŷŖη:ƨƛǋīƝȈΥǖηȁŖŷżŇƒŖǖͭηǢŷŖη
:ƨƛǋīƝȈΥǖηīņżƒżǢȈηǢƨηǎŖīƒżȒŖηīƝǢżŇżǋīǢŖŎηņŖƝŖŮżǢǖηŮǎƨƛηƌƨżƝǢηȁŖƝǢǪǎŖηīǎǎīƝůŖƛŖƝǢǖͭη
disruptions arising from political, social and economic instability; risks associated with 
ǢŷŖη:ƨƛǋīƝȈΥǖηǎŖƒīǢżƨƝǖŷżǋǖηȂżǢŷηŖƛǋƒƨȈŖŖǖͫηŎŖīƒŖǎǖηīƝŎηǖǪǋǋƒżŖǎǖͭηżƝŇǎŖīǖŖǖηżƝηŇƨǖǢǖͫη
disruptions of supply or shortages of raw materials, parts, components and systems 
ǪǖŖŎηżƝηǢŷŖη:ƨƛǋīƝȈΥǖηȁŖŷżŇƒŖǖͭηŎŖȁŖƒƨǋƛŖƝǢǖηżƝηƒīņƨǎηīƝŎηżƝŎǪǖǢǎżīƒηǎŖƒīǢżƨƝǖηīƝŎη
developments in applicable labor laws; exchange rate fluctuations, interest rate 
changes, credit risk and other market risks; political and civil unrest; earthquakes or 
other disasters; and other risks and uncertainties. 

Any forward-looking statements contained in this document speak only as of the date 
of this document and the Company disclaims any obligation to update or revise publicly 
forward-looking statements. Further information concerning the Company and its 
ņǪǖżƝŖǖǖŖǖͫηżƝŇƒǪŎżƝůηŮīŇǢƨǎǖηǢŷīǢηŇƨǪƒŎηƛīǢŖǎżīƒƒȈηīŮŮŖŇǢηǢŷŖη:ƨƛǋīƝȈΥǖηŮżƝīƝŇżīƒηǎŖǖǪƒǢǖͫη
żǖηżƝŇƒǪŎŖŎηżƝηǢŷŖη:ƨƛǋīƝȈΥǖηǎŖǋƨǎǢǖηīƝŎηŮżƒżƝůǖηȂżǢŷηǢŷŖηýͪéͪηéŖŇǪǎżǢżŖǖηīƝŎηKȇŇŷīƝůŖη
Commission and AFM. 
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AN EXTRAORDINARY FIRST YEAR

Formed
on January 17 2021

Purpose and Values

Effective Governance 
and Leadership

Impressive 2021
Results and Synergies

10+ New Products

Financing Operations in
the U.S. and across Europe

Electrification Strategy Strategic Plan

Software Strategy
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Powered by our diversity,
we lead the way the world moves

V
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C RBON NET ZERO
by 2038
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Cutting - edge freedom of mobility
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- 50% 100% 2x

2030: FOUR CORE TARGETS

CARBON FOOTPRINT FINANCIALSCUSTOMER 
EXPERIENCEBEV SALES MIX

tCO 2eq/ veh vs 2021 PC in EU, PC+LD Trucks in U.S.
Assuming conducive public policies

Services & Products
Syndicated surveys data

Double - digit 
margin

Revenues vs 2021 
AOI margin through plan period

#1
Revenues

50%

8MARCH 1 st , 2022 ΘLONG - TERM STRATEGIC PLAN - #StellantisDareForwardNote : unless otherwise stated, all targets included in this presentation are related to 2030
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OUR GAME PLAN
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DIVERSITY IS IN OUR DNA

170 nationalities 

Inclusive Human Resources 
policy based on meritocracy

Innovating with our talent 
from all backgrounds
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OPERATIONAL EXCELLENCE WITH SCALE

- 40%

- 40% - 40%

- 30%
Distribution Cost

BEV Cost Average
Transformation Cost

More efficient
Capex R&D Spend (1)

<50 % 
Consolidated 

Shipments

Breakeven 
point

(1) Capex plus R&D spend as percentage of Industrial Revenues compared 
to average of 6 large OEM competitors over the period 2017 - 2020 11MARCH 1 st , 2022 ΘLONG - TERM STRATEGIC PLAN - #StellantisDareForward



2022/02/24 - #StellantisDareForward - Confidential Document ΘRev9.0

OPERATIONAL EXCELLENCE WITH SCALE

100%
o f ς̕9

merger synergies

by end of 2024
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HOUSE OF ICONIC BRANDS

UNIQUE PRICING BANDWIDTH

ςη̖ͫ̐̐̐ ςη̒̐̐ͫ̐̐̐ϭ

PRODUCT OFFENSIVE

100+
Launches 2022 - 2030

GLOBAL (1) REVENUE
POOL COVERAGE

72%
2030

65% 
2021

(1) Excludes Operations in China

LUXURY

PREMIUM

GLOBAL SPORT UTILITY

EUROPEAN ROOTED BRANDS

AMERICAN ROOTED BRANDS

Care

DolceVita

German Energy

Allure

Ingenious

Courage

Muscle

Eleganza

Freedom

Art of Travel

Sportiness

Granturismo
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PREMIUM & LUXURY: 
FROM 4% TO 11% OF NEW CAR REVENUES

4x
Revenues

5x
Profit (1)

100% BEV
LUXURY

PREMIUM

Sales in 2030

(1) Based on AOI estimate 14MARCH 1 st , 2022 ΘLONG - TERM STRATEGIC PLAN - #StellantisDareForward
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BEV ROLL OUT

2024 2026

BEV 
Portfolio (1)

2025

19

75+

2021 2030 2022 2023 2027 2028 2029

BEV only 
launches

BEV Sales (2)

(million units)
0.2 1 3 5

Luxury brand

Premium brands

All brands in Europe

(1) Sum of EU and NA portfolios above global portfolio due to models present in both regions
(2) Based on current assessment of future markets & regulations, assuming conducive public 

policies (charging infrastructure, purchasing incentives)

45+

70+

25+

60+
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25+

FULL SPEED BEV ROLL OUT IN U.S.

Performance Muscle Cars
(from 2024)

Pure Offroad UVs
(from 2024)

Lifestyle Family Cars 
(from 2025)

Light - Duty Pickups
(from 2024)

Commercial Vans 
(from 2023)

Lifestyle Family SUVs
(from 2024)

(1) Excludes heavy - duty trucks

U.S. BEV product portfolio

From 2024 all new launches (1) include a BEV version

2030
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